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Annotation

Main problem: The literature on regional entrepreneurship tends to neglect interregional human capital
flows, and yet spatial mobility provides emerging entrepreneurs with knowledge and networks in different
locations to exploit entrepreneurial opportunities.

Purpose: The purpose of this study was to establish the relationship between mobility and
entrepreneurship.

Methods: Examined how multidisciplinary experience and non-local knowledge provide migrants with
the desire for opportunity-based entrepreneurship. The connection between the regional environment and
entrepreneurial motives based on opportunities for people with and without spatial mobility is shown. The
analysis of data from a survey of labor force dynamics is presented, which compares the characteristics and
driving forces of entrepreneurial motives of migrants and local residents. A survey has been conducted that
indicates a higher prevalence of opportunity-based entrepreneurship among migrant entrepreneurs compared to
their local counterparts. Official Kazakh statistics do not take into account the impact of internal migrants on the
development of the economy and welfare of the region to which they moved.

Results and their relevance: Based on the analysis and survey, it was found that the experience of
spatial mobility significantly increases the likelihood of entering an opportunity-based business. The regional
environment influences the entrepreneurial motives of migrants and non-migrants, but in different ways. Local
entrepreneurs are more affected by the endogenous nature of the firm, while migrant entrepreneurs start
businesses based on both local needs and external linkages with wider market areas. The regional environment
influences the entrepreneurial motives of migrants and non-migrants, but the experience of spatial mobility
significantly increases the likelihood of starting a business based on the opportunities of migrants.

Key words: migrants, spatial mobility, entrepreneurial motives, opportunity-based entrepreneurship,
necessity-based entrepreneurship.

Introduction

Based on Schumpeter's foundational work, it is established that entrepreneurship is a key mechanism for
innovation and invention to be exploited and commercialized. Opportunity-based entrepreneurship is defined as
entrepreneurial decisions motivated by the perception and use of innovative business ideas. This concept was
first introduced in a survey by the Global Entrepreneurship Monitor, as opposed to the need-driven
entrepreneurship where people are forced to start their own business due to unemployment or job dissatisfaction.
Opportunity-based entrepreneurship, as opposed to necessity-based entrepreneurship, positively influences
innovation and technological progress, thus being a form of productive entrepreneurship.

The article is structured as follows. It examines the literature on the relationship between spatial
mobility and opportunity-based entrepreneurship, and hypothesizes different relationships between the regional
environment and entrepreneurial motives among people with and without spatial mobility experiences. The
article touches on two research questions related to the entrepreneurial activity of internal migrants: first, how
does the experience gained by migrants earlier contribute to the formation of entrepreneurial motives based on
opportunities? Second, to what extent and how does the regional environment interact with knowledgeable
migrants to shape opportunity-oriented entrepreneurship? The following are survey data on the influence of
various regional factors associated with entrepreneurial motives of migrants and non-migrants. Finally, results
are presented in relation to spatial mobility and entrepreneurial motives.

Materials and methods

The main goal of the study consists of the following stages:

— the first stage includes identifying the characteristics and factors affecting the spatial mobility of
internal migrants and opportunity-oriented entrepreneurship that affects the dynamics of the labor force;

— the second stage includes the analysis of driving factors influencing or related to the entrepreneurial
motives of people;
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— the third stage includes a descriptive analysis of the status of employment and characteristics of
entrepreneurs, analysis of the socio-demographic and entrepreneurial motives of migrant and non-migrant
entrepreneurs.

The article provides an analysis of international studies, as well as an overview of Kazakhstani sources
devoted to empirical studies of spatial mobility and opportunity-oriented entrepreneurship in different
territories. In the course of the study, a survey was conducted regarding the assessment of spatial mobility
affecting entrepreneurial opportunities. The survey data showed a high prevalence of opportunity-based
entrepreneurship among migrant entrepreneurs compared to their local counterparts. In addition, the experience
of spatial mobility greatly increases the likelihood of entering an opportunity-based business.

The collected empirical material and its analysis made it possible to identify regional spatial factors
and their impact on mobility and opportunity-oriented entrepreneurship in various territories of the Republic of
Kazakhstan.

Results

The last decade has seen an increase in research on regional entrepreneurship. Much research has
focused primarily on high-growth and high-potential startups that are driven by market opportunities for new
technologies, combinations, and ideas. Nevertheless, theories in the field of regional entrepreneurship research
overestimate the endogenous processes of entrepreneurship development and innovation [1]. It is true that
entrepreneurial opportunities are concentrated in specific locations that have well-functioning entrepreneurial
ecosystems, but also strongly depend on the ability of people to seize these opportunities [2].

However, the question of who starts an opportunity-driven business still attracts limited research
attention. A study on entrepreneurs in Silicon Valley highlighted for the first time the economic contribution of
migrants as start-up entrepreneurs to the economy. Indeed, migrants are increasingly seen as a source of
revitalization of the regional economy [3]. From this point of view, interregional mobility of human capital and
heterogeneous knowledge of location play a key but insufficiently studied role in the development of
entrepreneurship.

As a starting point for conceptual clarity, the subject of this article focuses on internal migrants in
Kazakhstan for two reasons. First, the number of internal migrants in the world is about 740 million, which is
more than three times the number of international migrants. According to the Committee on Statistics of the
Ministry of National Economy of the Republic of Kazakhstan, in 2019, internal migrants in Kazakhstan amount
to more than 1 million 115.7 thousand people. Thus, the internal migrant deserves research attention not only
because of its enormous scale, but also because of its broader significance for human potential in the search for
economic opportunities and mobility [4].

Second, internal migration is an appropriate parameter to study the role of spatial mobility at the
regional level, rather than at the country level. Despite the long-standing emphasis of economic geographers on
international migration as a more important mode of knowledge transfer, scholars in research have begun to
notice that international migrants often have a spatial biography, just like internal migrants.

This indirectly indicates complex mobility processes in which local knowledge is accumulated
gradually. As in the case of international migration, immigrant entrepreneurs must overcome both regional (for
example, from Pavlodar to Nur-Sultan) and country (for example, from Kazakhstan to Russia) barriers in the
institutional, cultural and social environment. Focusing on internal migrants allows us to investigate whether
interregional heterogeneity of knowledge is a valuable asset for high-quality entrepreneurship.

The role of internal migrants in promoting regional entrepreneurship through spatial mobility and non-
local knowledge has become evident in a number of recent studies [5, 6, 7]. Martynovich, in his study, compared
information data on local and relocated entrepreneurs, examining the relative importance of non-local knowledge
in comparison with local involvement in entrepreneurship [5].

An experience of spatial mobility focused on entrepreneurship opportunities. Opportunity-based
entrepreneurship is seen as a form of productive entrepreneurship in which entrepreneurial motives are driven by
people's desire for achievement, the perception of market opportunities and the exploitation of innovative ideas.
In contrast, driven entrepreneurship is driven by personal survival needs such as unattractive or unaffordable job
opportunities. Necessity-driven entrepreneurship constitutes the bulk of entrepreneurial activity in emerging
economies, as a result of which social security systems are underdeveloped in these countries. In general,
opportunity-based entrepreneurial activity creates more jobs and income than necessity-based activity.

Research on innovation has already shown that heterogeneous sources of knowledge can generate new
innovations. Recent studies in economic geography have begun to draw attention to the diversity of economic
agents and, in particular, entrepreneurial agents. Until recently, spatial mobility was associated with
entrepreneurial skills and innovation. Spatial mobility of migrants is defined in this article as a personal
experience of living in more than one place. Triple et al, systematically present the importance of non-local
knowledge in creating a new regional path in all types of regional innovation systems, although they implicitly
emphasize more globally transferable knowledge [8]. Other studies, however, are based on inter-regional
mobility within a country. Frederiksen et al. their studies focus on either local involvement or international
migration of talent, empirically confirming the fact that internal movements within national borders increase the
likelihood of entering entrepreneurship [6].
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In terms of promoting opportunity-based entrepreneurship, there are two ways. First, the experience of
living and working in more than one place gives migrants knowledge from different places. The concept of the
dynamics of territorial knowledge is aimed at increasing mobility in modern social dynamics. In the knowledge
dissemination paradigm, competencies are acquired and developed through the mobility of specialists.
Consolidation of knowledge, namely the adaptation of knowledge from other places to a new local context, is a
key means of accumulating knowledge for local communities. Migrants, as physical carriers of knowledge, open
up new perspectives and exploit niche entrepreneurial opportunities when interacting with the conditions of new
places of residence. Nevertheless, the processes of interaction and adaptation of migrants depend on local
institutional conditions and norms.

Second, migrants have the advantage of having knowledge of the translocal network over non-mobile
local residents. However, migrants may find it difficult to use entrepreneurial experience and networks in other
regions and rural areas of residence. But nevertheless, migrant entrepreneurs can compensate for the loss of local
social networks using the knowledge accumulated earlier. There is ample evidence in the literature to support the
ability of migrant entrepreneurs to use their knowledge and experience in structural niches to create businesses.
Compared to necessity-based business, opportunity-based entrepreneurship requires a wide geographic range of
network resources to support high growth potential.

Non-local knowledge of migrants will positively influence the formation of entrepreneurship based on
opportunities.

Migrant entrepreneurs and interaction with the territorial opportunity structure. Entrepreneurial
processes rely heavily on institutionally constrained mapping processes between motivated entrepreneurial talent
and potential entrepreneurial opportunity. There are many factors at the regional level that encourage or hinder
the development of entrepreneurship. Regional stakeholders not only shape markets and create opportunities in
general, but also create structures that can affect the availability of opportunities for different types of
entrepreneurs.

It can be argued that migrants and non-migrants face different regional patterns of opportunity when
setting up firms and enterprises, as they have different access to resources at different spatial scales and different
degrees of local involvement. Dahl and Sorenson, in their study of the embedded entrepreneur, argue that being
close to family and friends helps entrepreneurs gather resources and attract staff. In this respect, local residents
are better able to navigate and gain access to potential human capital to support the start-up phase. Instead,
migrants could turn to an external network and knowledge base to look for entrepreneurship opportunities and
support. Consequently, migrants and non-migrants have a special set of entrepreneurial knowledge and resources
that will influence their interaction with the regional business environment[8].

To begin with, the number of opportunities is defined as a key dimension of the regional structure that
influences the formation of entrepreneurship based on opportunities. On the demand side, higher income levels
for local residents can support the exploitation of fast-growing entrepreneurial opportunities. If we compare the
quality of entrepreneurial activity in different low-income and high-income regions, we can conclude that
entrepreneurs with motivated needs are more likely to be successful and productive in low-income regions. On
the one hand, if people just want to start a business driven by necessity, they have no incentive to move to higher
income regions. On the other hand, richer territories capable of developing and supporting the growth of new
small businesses attract potential entrepreneurs to start an opportunity-based business. For people who are
unwilling and unable to move, income levels in their communities should equally support a business based on
both need and opportunity.

On a supply side, knowledge diffusion entrepreneurship theory, pioneered by the German economist
Audretsch, viewed regional knowledge and the density of knowledge-producing organizations as a source of
entrepreneurial activity [9].

In short, entrepreneurial opportunity stems from the incompletely commercialized knowledge invested
by incumbent firms and organizations. However, the transfer of knowledge from incumbent firms and
organizations to new firms is highly dependent on the absorptive capacity of entrepreneurs through which
emerging entrepreneurs can recognize the potential value of existing knowledge and commercialize successfully.
For both migrants and local residents, the sheer number of opportunities in the environment prompts them to
enter a business based on opportunity rather than need. While local people may have some advantages in
accessing and understanding local knowledge, migrants' access to external knowledge may perhaps compensate
for it with new ideas to transform knowledge into marketable products or services.

The likelihood of migrants starting an opportunity-based business will be successful in high-income
regions.

The likelihood of both migrants and local residents to start a business based on opportunities is
positively related to the level of knowledge and innovative potential in the region.

The ability of regions to support high-performance entrepreneurship does not simply lie in the
availability of entrepreneurial opportunities. Innovation is critical to the entrepreneurship ecosystem. The main
argument of the regional entrepreneurial ecosystem is that entrepreneurial activity takes place in a community of
interdependent individuals supported in a local social context. Since locals have a longer or continuous
experience of building social networks in residential communities, their local embeddedness is likely to be
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higher than that of migrants, which puts them in a privileged position to benefit from the entrepreneurial
ecosystem.

Many studies of the regional entrepreneurial ecosystem identify a number of indicators to measure its
functioning. Among them, the entrepreneurial culture stands out as one of the key driving forces. The
agglomeration of small firms in the region increases the demand for professional services aimed at the initial
stage of the firm's development, thereby reducing barriers to entry into the business. Thus, the firm's performance
simultaneously reflects most of the ecosystem metrics, including competition and culture, as well as the
entrepreneurial network and support infrastructure.

Another indicator that is not guaranteed by an environment dominated by SMEs is the presence of newly
formed companies with talent with good business background. For start-up businesses, skilled labor (youth) is the
main source of human capital to support start-up businesses. Consequently, starting a new business depends on
the availability of a skilled labor force (youth) in the local labor market. The link between having talented young
professionals and entrepreneurship strongly depends on whether young graduates' job preferences are more
biased towards small organizations.

Next, we will analyze the relationship between opportunity entrepreneurship and the ecosystem of
regional entrepreneurship, primarily related to the environment of the firm and the availability of talent, which
was formulated on the basis of the differentiated interaction of migrants and local residents with the ecosystem.

The likelihood that locals start an opportunity-based business is positively related to the firm's
environment in the region.

The likelihood of both migrants and local residents to start an opportunity-based business is positively
associated with the presence of young talent in the region.

Some scholars have singled out opportunity-oriented entrepreneurs among those targeted at the local
market and those who make some profit from non-local markets. Opportunity-based entrepreneurship is more
outwardly oriented than necessity-based. Thus, the development perspective should be supplemented by external
local ties to take into account a favorable business environment in an era characterized by high mobility of factors
of production. Regions with broader market opportunities that go beyond local scale to accessible hinterland are
able to generate more business opportunities and increase the likelihood of entrepreneurship. Another important
external link in the global world is the inflow of foreign direct investment (FDI).

FDI is not only a key channel for the dissemination of knowledge, expanding the stock of
entrepreneurial opportunities, but also contributes to the creation of a new company. In the context of economies
in transition, foreign direct investment is a vital way of institutional learning and adaptation to market rules,
which is critical in encouraging opportunity-oriented entrepreneurial efforts. Migrants take clear positions in
understanding and assimilating knowledge due to the fact that they are familiar with non-local knowledge in life
or at work. In addition, migrants will benefit from the presence of foreign investors in regional territories as
factors contributing to improved institutional quality in transition economies, since they do not have local
personal networks to navigate the highly uncertain market environment.

The likelihood that a migrant will start an opportunity-based business is directly related to the region's
access to the domestic market.

The likelihood of a migrant starting an opportunity-based business is positively associated with regional
inflows of foreign investment.

A key factor to consider in the assessment is migration history, which should include two variables to
interpret the impact of spatial mobility on entrepreneurial motives. It should be noted that the study focuses on
mobility and experience, not simply on the possession of a migration status. Therefore, the first variable is to
identify the experience of spatial mobility, which allows one to assess the knowledge of the location and adapt to
the new regional environment. It is also necessary to take into account the number of migrations within
Kazakhstan to measure the degree of individual spatial mobility and the degree to which people have knowledge
of certain territories.

These variables should also include factors at the individual level. First, the demographic characteristics
of people are considered, including gender, age and educational level. More importantly, it is necessary to
include embeddedness in local social networks, measured by the number of reliable connections, friends in the
region, which can affect the creation of a business.

There are several variables used to reflect the regional business environment. All regional variables can
be calculated as an average over the last 3 years since individuals became self-employed or employers. The first
is GDP per capita, which is used to determine the level of income in a region that influences the development of
entrepreneurial opportunities on the demand side. On the supply side, the regional stock of knowledge is
powered on the basis of knowledge-disseminating entrepreneurship theory. Indicators reflecting the development
of the regional entrepreneurial ecosystem, mainly related to a sustainable environment and labor supply for
youth. The second indicator is measured by the number of students in higher education institutions. The third
indicator is transport accessibility to measure the size of the potential of the internal market. Transport studies
show that the volume of freight traffic reflects the size of the local market. In this way, the traffic volume can be
used to represent the extent of the market and access to remote markets.
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Discussion

As part of the study, a survey was conducted of internal migrants and local residents of the territories of
Pavlodar region (migrants - 2723, local residents - 5825). Consider a descriptive analysis of the employment
status and characteristics of entrepreneurs. A comparison was made of the employment status between migrant
and non-migrant and found no difference between the two groups in terms of employment status. For both
migrants and non-migrants, about a quarter of the population is currently or previously engaged in
entrepreneurial activity.

However, further analysis of socio-demographic indicators shows that migrant entrepreneurs are more
educated than non-migrant entrepreneurs.

The study examined the entrepreneurial motives of migrant and non-migrant entrepreneurs.

The figure shows the entrepreneurial motives of migrant and non-migrant entrepreneurs.
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10%

0%

Migrant entrepreneur Non-migrant entrepreneur

H No job opportunity
No job opportunity, but take advantage of a good business opportunity
Have a job opportunity but take advantage of a good entrepreneurial opportunity

m Job opportunity is good, but entrepreneurial opportunity is even better

Figure 1 — Reasons to become an entrepreneur, comparison between migrant
and non-migrant entrepreneurs, percentage

Interestingly, migrant entrepreneurs start their own business, which is more stimulated by the use of
entrepreneurial opportunities. 46% of migrant entrepreneurs, compared with only 38% of non-migrant
colleagues, become self-employed or employers despite decent job offers. It has become clear that the ability of
migrants to have spatial mobility and multidimensional knowledge is an advantage for entrepreneurship.
According to the data, 86% of migrant entrepreneurs have work experience in more than one locality before
starting migration work together.

Conclusions

During the study, it was revealed:

1. Migrants are knowledge bearers and network builders, and their mobility experience provides the
ability of territories and regions to implement knowledge-building processes.

2. Opportunity-based entrepreneurship can be successfully implemented among migrant entrepreneurs.
The mobility experience outweighs the local personal network in terms of increasing the likelihood of starting
an opportunity-driven business. As a result, migrant-oriented entrepreneurial policies must be recognized in a
knowledge economy aimed at promoting productive entrepreneurship.

3. The potential economic value of regional knowledge is asymmetric among economic agents. This
implies that economic agents may have a special perception and access to a specific set of regional
entrepreneurial resources. Local entrepreneurs are more likely to be influenced by the endogenous nature of the
firm's environment in a given area, while migrant entrepreneurs start businesses driven by both local income
influences and external links to broader markets.

4. In addition to the emphasized endogenous nature of the ecosystem for entrepreneurship, regional
connection with the external market is beneficial for attracting and starting a business by a migrant, introducing
new knowledge and increasing the size of local startups. Consequently, a growing entrepreneurial ecosystem
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dominated by SMEs encourages local residents to start an opportunity-driven business. Thus, territorial
authorities should not only try to promote the tools of an effective entrepreneurial ecosystem, but also invest in
strengthening external connectivity, which can potentially enhance the dynamism of the entrepreneurial
ecosystem. Also, if territorial authorities want to make the most of investments in the creation of an
entrepreneurial ecosystem, they should also make efforts to assimilate migrants and increase their involvement.
Hence, policies for the development of the entrepreneurial ecosystem should be comprehensive to attract
migrants with an untapped pool of local knowledge and networks.

5. In the future, it is possible to investigate how the regional environment affects migrants and non-
migrants, as well as the list of stimulating factors in different territories.
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En0ex YTKBIPJABIFbI apKbLIbI KICIMKEPJIiKTi 1aMbITY MYMKiHAIKTepi

AWMAaKTBIK KOCIITKEPIIIK Typalbl ofeOHeTTep aJaM KaIlUTaJbIHBIH aiiMaKapalblK aFbIHAapbIH eJIeMeyTe
THIPBICAMIBI, aNaiila KeHICTIKTI YTKBIPJIBIK JaMbBIN KeJlie KaTKaH KOCIMKepiiepre KOCIMKEpIiK MYMKiHIIKTepAi
naljanany YIIiH opTypJi xepJiepae O11iM MeH jkelliiepre MyMKIHAIK Oeperi.
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JKyprizinren 3epTTeyAiH MakcaThbl YTKBIPIBIK II€H KOCINKEPJIK apachlHIarbl OailyIaHBICTBI OpHATY
0O IBI.

Kermcamanel Toxipube MeH >KEPTUTiKTI emec OimiMi MUTpPaHTTapIbIM YMKIHIIKTEpre HETi3eNreH
KOCITIKEPIIiK Keaere HYMTBUIBICTICH KaMTaMachl3 eTelli. AWMaKTBHIK OpTa MEH KOCIIKEepIiK ce0er apachIHAaFrsl
OaiiJTaHBIC KOPCETIIreH, OJ KEHICTIKTIK YTKBIPIBIK TOXipuOeci Oap >koHE KOK agaMaap MYMKIHIIITIKTepiHe
Heri3menreH. MUrpanTTap MeEH XEpTUTiKTi TYPFBIHAAPABIH KOCIIKEpIiK ceOenTepiHiH cHIaTTaMaiapsl MEH
KO3FayIIBl KYIITEPiH CaJBICTHIPATHIH JKYMBIC KYIIiHIH TNMHAMHKACHIH 3€PTTEY MOJIMETTEpiHE TalIay >Kacalbl.
CayanHama >KYpTi3ijizi, OHJa KePTUTiKTi opiNTecTepiMeH CalBICTHIPY OOMBIHIIA KSCIKEp-MUTPAHTTAP apachIHa
MYMKIHIIKTEpre HETi3eNreH KOCIMKEePIiK KBI3METTIH JKOFaphl TapaliFaHblH KepceTeli.PecMu Ka3aKCTaHIBIK
CTAaTHCTHKA MAJIIMETTEP] ilIKI KOINiN-KOHYIIBUIAPBIH OJIap KON KeNreH aliMakKThIH 3KOHOMHKACHl MEH oll-
ayKaTBIHBIH JJaMybIHa SCEPiH eCKepMeii.

XKyprizuren Tangay MeH cayallHamMa HeTi3iHAE KEHICTIKTIK YTKBIPJIBIK TaKipuOeci MyMKIHIIKTepre
Heri3genreH OM3HECKe Kipy BIKTHMAJIBIFBIH  €Ioyip apTTBIPAaTBIHBl  aHBIKTAIABL  AMMAaKTBIK  OpTa
MUTPAHTTapABIH eMec, MUTPAHTTApIBIH KOCIIKepIiK cebenTepiHe opTypii xonmapMeH acep ereni. JKeprimikTi
Kocimkepiepre (UpMaHBIH SHAOTEHAIK CHIATHl KOOIpeK ocep eTeli, al MHUTPaHT KociKepiep >KeprilikTi
KOXKCTTUTIKTepre 1€, HapBIKTHIK aiiMaKTapMeH CBHIPTKBl OalJlaHBICKa Ja  HETi3NeNreH  OW3HecTi
Oacraiipl. AIMAKTHIK OpTa MUTPAHTTap MEH KOIIiNl KeIMEHTIHACPAiH KOCIMKEpIiK MOTHUBTEpiHE ocep eren,
Oipak KeHICTIKTeTi YTKBIPIBIK TXipnOeci MUTpaHTTapAbIH MYMKIHIIKTEpiHE HeTi3menreH Ou3HecTi Oactay
BIKTUMAJIJIBIFBIH €J10Yip apTThIPabl.

Tyiiin ce3mep: MUTrpaHTTap, KEHICTIKTIK YTKBIPJBIK, KSCIIKEPIIiK ceOenTep, MYMKIHAIKKE HEri3/1eNreH
KOCINKEPIIiK, KOXKETTUTIKKE HeTi3ereH KaCIlKepIIiK.

C.B. Becniansri
WunHoBarmonHslit EBpasuiickuii yausepcutet, Kaszaxcran

Bo3moxkHOCTH pa3BUTHS NPeANPUHUMATEILCTBA Yepe3 MOOMJIBHOCTh padoyeil cHJIbI

Haydunast nuTtepaTypa 1O perHOHAIbHOMY MpPEANPHHUMATEIBCTBY MMEET TEHACHIHUIO NpeHeOperaTh
MEKPETHOHAIBHBIMA MTOTOKAMH YEJIOBEUECKOTO KalnTala, U, TEM HE MEHee, MPOCTPAaHCTBEHHass MOOWIBHOCTD
HOPEJOCTABIET 3apOXKAAOMINMCA NPEANPUHUMATENSIM 3HAHHMA U CETH B Pa3HBIX MeCTaxX JJI1 HCIOJIb30BaHUS
MpeANPUHUMATEIECKUX BO3SMOXKHOCTEH.

[{enbio MPOBEAEHHOIO UCCIEIOBAHUSA SBISUIOCH YCTAHOBICHHUE B3aUMOCBSA3H MEXIY MOOMIBHOCTBIO U
NpeANPUHUMATENECTBOM. B cTarhe M3y4eHO, C MOMOIIBIO Yero MHOTONPO(GMIBHBIA ONBIT M HENOKaJIbHbIE
3HaHHUs 00ECHEeYHBAIOT MUIPAHTOB CTPEMJICHHUEM K MPEANPUHUMATEIbCTBY, OCHOBaHHOMY Ha BO3MOXKHOCTSIX.
Iloka3ana cBsi3p MEXIYy pPErHOHAIBHONH Cpefoil M NpeANpHHMMATEIbCKUMH MOTHBAaMH, OCHOBaHHBIMM Ha
BO3MOYKHOCTSIX, AJISL JIIOJIEH C ONBITOM NMPOCTPAaHCTBEHHONW MOOMIBbHOCTU U 6e3 Hero. [IpuBeneH aHaau3 JaHHBIX
oOcneoBaHUS ~ IMHAMHAKKA  pabouyeil  CHJIbl, CPAaBHUBAIOTCS  XapaKTEPUCTHKH ¥ JBIDKYIINE  CHJIBI
HIpeNpUHIMATEILCKAX MOTUBOB MUTPAHTOB U MECTHBIX XkuTeneil. [IpoBefeH onpoc, KOTOPBIA CBUAETENLCTBYET
0 Oosiee BBICOKOW pacrpOCTPaHEHHOCTH NPEIIPHHAMATEILCKON NEeITeIbHOCTH, OCHOBAHHOM Ha BO3MOXHOCTSIX
Cpean TpeANpUHUMATENeH-MUTPAaHTOB B CPAaBHEHWM C HMX MECTHBIMHM KoJuleraMH. JlaHHbBIe odHIMaTbHOM
Ka3aXCTAaHCKOW CTAaTUCTUKM HE YYMTBHIBAIOT BIIMSIHHE BHYTPEHHUX MHIPAHTOB HA pa3BUTHE SKOHOMUKH M
651aroCOCTOSTHHS TOTO PETHOHA, B KOTOPHIM OHU IIepeexalli.

Ha ocHOBe npoBeIeHHOT0 aHaJIM3a U OIIPOCa YCTaHOBIICHO, YTO OIBIT IPOCTPAHCTBEHHON MOOMIBHOCTH
3HAYUTEIHHO TOBBIIMIAET BEPOATHOCTH BCTYIICHHS B OWM3HEC, OCHOBAHHBIM Ha BO3MOXKHOCTSX. PermonanbHas
cpela OKa3bIBaeT BIMSHHME HA NPEANPHHUMATEIHCKHE MOTHBBI MUTPAHTOB M HEMHUTPAHTOB, HO IO-pPa3sHOMY.
MecrTHble PEANPUHUMATENIH B OOJbIIEH CTENIEHH MMOIBEPKEHBI BIUSHUIO YHJOI'€HHOT0 Xapakrepa GpupMsl, B TO
BpeMs KaK MpeIIpUHIMATEIN-MUTPAaHTHl HAYMHAIOT OM3HEC, OCHOBAHHBIN KaK Ha MECTHBIX OTPEOHOCTAX, TaK U
Ha BHEUIHEll CBs3U ¢ Oosiee OOIIMPHBIMM PHIHOYHBIMH 30HaMH. PerMoHanbHas cpefa OKa3blBaeT BIIMSIHUE Ha
NpeANpPUHUMATENECKAE MOTHBBI MHUTPAHTOB M HEMUTPAHTOB, HO OIBIT IPOCTPAHCTBEHHOH MOOWIBHOCTH
3HAYUTENIHHO HOBBIIACT BEPOSITHOCTh OpraHn3anun OU3Heca, OCHOBAHHOTO Ha BOBMOXKHOCTSIX Y MUT'PaHTOB.

KnroueBble croBa: MUrpaHTBI, NPOCTPAHCTBEHHAS MOOWMIBHOCTb, IPEANPHUHUMATEILCKHE MOTHBBI,
HIpeANPUHUMATENLCTBO.
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